Part 2 Learning About Language &Using Language
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up to,adapt to,deep down,retire from,depend on,other than,be committed to,be lit

with,care about

1.He saved 1,200 people during World War 1I.

2.He seems carefree but he is quite depressed.

3.She tried hard to the life of the foreign university.

4.As a self-centered person, he doesn't what others need.
5.They plan to travel around the world after their jobs.

6.As a devoted man, he the tasks assigned to him.

7.The shopping mall colorful lights during festivals.

8.The patient wanted nobody to care for him his son.

9.We can it that the developing technology can change our lives for
the better.
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1.The speech is intended to raise people's  (aware) of environmental
protection.

2.Students are required to find  (support) evidence for the statement.
3.Profile photos are seen as an_ (extend) of self on social media.
4.The  (create) of Harry Potter series made J.K. Rowling famous and
wealthy.

5.His good manners left a good first (impress) on the interviewers.



6.He keeps himself informed of the  (late) news through the Internet.
7.Passion and devotion are what make a person  (success).

8.Scientists have been exploring the  (possible)of making human beings live
a longer life.
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China is playing an increasingly important role on

the world stage.

2 fEiRE BRI RS TR,

the birth rate has been dropping in recent years.

3 AMARBIRTEAUPAS N R

remains puzzling.

4 WA EFFIERRTE.

has not been decided yet.

SEFERKENNERERRRE.
i1s food safety in school.

6. XNBRANRESHERZ RS IEAHE.

the charity party is still uncertain.

7B ERE RN MSIRRTEFT.
,he had to leave early.

8 BEEEF ALRIBIN LT R EZEEIE.

, the development of

economy has become slow.



9 FNERALIEAS BADSIE A AFFT,

, slight injuries can cause great trouble.
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In 2011, during his freshman year at the University of Maryland, Simon

was struck by how much food was thrown away in the college cafeteria. “I



was shocked to see someone buy a full sandwich, eat half of it, and throw the
other half out,” said Simon. “It was not the value I grew up with.” For him,
discarded food was a “natural goldmine” where he could source to do good.

Four years later, Simon co-founded Imperfect Produce, a subscription-based
home-delivery service for discounted “ugly” fruits and vegetables that are
perfectly good on the inside, but otherwise rejected from the food supply chain
for their looks.

“Up to 20% of the fruits and vegetables grown on farms in America are
thrown away because the produce doesn't meet grocery stores' standards,” said
Simon. “It's often for discoloration, scarring on the surface caused by the fruit
rubbing against a tree limb or an atypical shape,” he said. “Sometimes it's the
size.” Simon, 29, and Chesler, 27, decided to source this “ugly” produce
directly from farms and deliver it to customers for about 30% less than
conventional grocery store prices.

“The reason why we created Imperfect Produce as a direct-to-consumer
business is because grocery stores didn't want to partner with us,” said Simon.
“So we became our own store.” The San Francisco-based service launched in
August 2015. Today, Imperfect Produce has more than 200, 000 subscribers in
22 cities. The company sources its produce from 250 growers nationwide, and
slightly more than half of it is organic. To date, Simon said the service has
helped recover 40 million pounds of food from going to waste.

Simon declined to disclose income but said this year's sales are expected to

double last year's. The business is not yet profitable, but he hopes to expand the



service to 40 cities by the end of 2019 and eventually take the company public
at some point.

1.Why are many fruits and vegetables wasted?

A.They are not tasty.

B.They are poorly looking.

C.They are not nutritious.

D.They are not good inside.

2.What made Simon create Imperfect Produce as a direct-to-consumer business?

A.Relatively high prices offered by him.

B.His desire to offer convenient service to others.
C.The wish to set up his own business.
D.Grocery stores' refusal to cooperate with him.
3.What can be inferred about Simon?

A.He thinks a lot about the wasted food.

B.He wants to help the poor.

C.He expects to make profits from his business.

D.He has expanded his service to 40 cities.

Il FefAR=S

| EEEE ASHE BEE. W ERAR. ARV 12 |

(2019 B T#NFE—PFEE— 12 BB®)

When I was a college student, I did a lot of traveling abroad. That was

because a professor 1 me to do so. She said, “To travel around the world



can_ 2 your knowledge through actual experiences and make you have fun.” T
3 her.

Since I started to work for a 4 company, however, I have done most of
my traveling through the Internet. With the help of the Internet, I have also got
5 about food in different countries.

Therefore, I was beginning to feel that actual trips were 6 necessary until
I happened to read a famous chef's comment on the Internet. He said, “When
we enjoy food and the 7 around us at the same time, why don't you fly over
to Italy and enjoy real Italian 8 ?” Those words reminded me of my 9
advice. As information technology 10 , you might be able to do it without
making a real trip. But this also means that you will miss the various 11 you
can get from traveling.

Today there are people who 12 direct communication with others and
spend much of their time on the Internet. It is not surprising to see a group of
people 13 not with each other but into their microphones. However, we
should never let it 14 our time for face-to-face communication. Let's make use

of information technology more 15 , and have great fun in experiencing the

actual world.

1.A.promised B.allowed
C.impressed D.encouraged

2.A.build up B.use

C.practice D.exchange



3.A.agreed with B.learn from
C.followed D.obeyed

4.A.car B.food

C.clothing D.machine
5.A.information  B.taste
C.cooks D.advertisements
6.A.even more  B.no longer
C.much D.actually
7.A.people B.drink
C.atmosphere D.environment
8.A.shoes B.dishes
C.customers D.situations
9.A.friend's B.parents'
C.professor's D. boss'
10.A.produces B.advertises
C.forms D.advances
11.A.news B.pleasures
C.troubles D.places
12.A.avoid B. keep
C.loseD.enjoy

13.A.meeting B.talking
C.communicating D.traveling

14.A.spare B.increase



C.reduce  D.use
15.A.wisely B.correctly

C.quickly D.slowly
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Many of us were raised with the saying “Waste not, want not.” None of
us, however, can 1 (complete) avoid waste in our lives.

Any kind of waste is thoughtless. Whether we waste our potential talents,
our own time, our limited natural 2 (resource), our money, or other people's
time, each of us can become more aware and careful. The smallest good habits
can make a big difference. It's a good feeling to know in our hearts we are
doing our 3 (good) to heal the world that is in serious trouble. By focusing
4 saving oil, water, paper, food, and clothing, we are playing 5 part in
cutting down on waste.

We must keep reminding 6 (us) that it is easier to get into something 7
to get out of it. Actually, severe damage 8 (do) to our land is fairly recent in
the history of our evolution. It's time for us to say no to waste so that our
grandchildren's children 9 (be) able to develop well. We can't solve all the

problems of waste, 10 we can encourage mindfulness. Dno't waste things!

l. 2. 3. 4. 5.

6. 7. 8. 9. 10.
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I.lupto 2.deepdown 3.adaptto 4.care about 5.retiringfrom 6.is
committed to 7.is lit with 8.other than
9.depend on
II.1l.awareness E&EAE., IRXNEHESEESANIMREIR, WLFEER
213 awareness,{E raise BIEIE,
2.supporting FEEHFR,. GIREXRFEREEERIDXFMGERNER. EHA
fZEAZ(m evidence,
3.extension FEEH, ARLMEEBREEFEREREAIEA LA%BER, 8
13 an f51%414 extension,
4.creation FERIAE. AF: (IBFEAF) RYIABBICIERE J.KRowling &7
XU, ERIRZSAERTRY The FIiRZ=4bERY of ATXIFAEIE,
5.impression EF&&FiA., IRAMEUEREEIAEIIE T ¥ RIFNSE—ESR. Lt
SMERFRIEIERME left RIEIE MAREIE.
6.latest FEEHRE. IR MBI ERMNESC THREIMESE. LA latest
7 N 211 S
7.successful EEFHIE. GERIBFIEE—ANII. what 5|SREN
8, A S EEGP/E make NEIELNEIE.
8.possibility F&E®IE., IRMNFEFRIT—BEERREARERGNTEMSE. &
17 the PRER 13 possibility {E exploring FUEIE,
II.1.1t is obvious that

2.It is reported that



3.How to tackle the crisis

4.When the meeting will be held

5.What worries many parents

6.Whether the celebrity will attend

7.With an emergency to tackle

8.With the population of the elderly increasing

9.If treated improperly

IV.1.Young as/though he is, he has great communication skills.

2.With vegetables having little flavour, children don't like to eat them.

3.1t surprised people that he had solved the puzzle on his own.

4.He has decided to go to Germany for further study, which can broaden

his horizons.

5. have a good command of oral English, making it possible for me to

communicate with foreigners without difficulty.

6.He has a great vision that everyone is equal in the future.

7.It is no wonder that the sharing economy meets with setbacks.
BEJJ1RTT 45

I oiEmFE ANE RN, XEXEHAT Simon 8 Imperfect

Produce AU#EE.

1B HIBHMER, RIES=FR%—. —8$M because the produce doesn't

meet grocery stores' standards #[1 It's often for discoloration, scarring on

the surface caused by the fruit rubbing against a tree limb or an atypical

shape AJHERN AR SIKRINGREEMBOREE T RENENRIINEATE. #0EB.



2.D HTIEMAE, RIEFEIERE—aHAY because grocery stores didn't
want to partner with us BJ&],Simon €l Imperfect Produce {E sE#HEMIE
HBENEWER AR EEREESMEIF, 80k D,
3.A HEERFINTRE, BIEEX O], Simon 2— N EEEE R BB el
Imperfect Produce {&/MRAFEBREARFHIIE R se R = IRRYK RFITR S
PHTEESE, HICAHEN MR ENRMEE TRE. Ut A,

[E5uEC]
l.reject vt3B4: 2.standard nimf  3.launch vt.&#E, 817
4 profitable adj. A1 Z&FIRY

KUER TR

[R& The reason why we created Imperfect Produce as a direct-to-
consumer business is because grocery stores didn't want to partner with
us.

A= FENZALAGIEE Imperfect Produce {EABERZAERBEENEEREHZY
REARBESHIEE.

ot ME—NENEED. why 5|SEIENG because 5|SFRIENG,
O.eoiEmAE ANE—RERNI, (FE LXFNEEEERMT mIEEX
o BB BRI TR THY. AL EEEEENERN AN IEEIRER_L3Zi, EXY
ERIZRD T AFE R EBAINIZENNBAE 1A RS B BN, NTTERIGSERR TS
GNEFREIETHVN

1.D FBEEHEIEER K" XM, encourage B, HU%E D I, promise
1Tt allow seiFimpress {EER{.



2.A RIEERATAEFHFEEEHRAYANIR build up B, #0% A I, use {&
Fg;practice £:3;exchange a%#,

3A. "E" ERMAINE, agree with & &uk AN, learn from [@..... 5
>J;follow ERpE;0bey ARM.

4B #RIETIZ about food in different countries %[, "’ TERERATT
& food E47,80% BN, car 5%, clothing 7<fk;machine #1238,

5.A FERBHIFEIT, "H" B2 7T —LEXTHEEREYIE

B information F8,#0%& AT, taste BKi&;cook [E|f;advertisement | &5,
6.B [Elt "F" FHARGEIRBYVEBZRLRRIT Y, no longer N5, 5% B I,
even more EZAY;much %;actually E5sC L,

7.C IAMEEZRYINRENZ=ZEERSS. atmosphere S5, #0% C IT,
people AfiJ;drink {X#lenvironment 3415,

8B WA AR WMERAHEER—TRIERISEAFRISENE?dish 3K&, 5
& BIN, shoe & customer ii%;situation K%,

9.C JBRLLiE(E "F" B T HURAYEIN. professor's HIRAY, #uk C IR,
friend's B&HY; parents'A&2&HY; boss'ERAY,

10.D IAMEREEEERANEDE ., advance $25,#% D IN, produce &£
F=,advertise ¥JJ&5;form 2Bk,

11B XHEREFRIEI IR THAIRFARE, pleasure /RE,HU%E B T, news
#iE);trouble FRAT;place 175,

12A SREBEAERSHAERE LB LT DIEHERKRM L, avoid &
%.HUE AL, keep {RfFlose KK enjoy B,



13.B talk with sb.5SE ALK talk into sth XIEHHHE, #05% B I, meet I
ME;,communicate 3t travel fik1T,
14.C BAIARROZLLEXSERIAZS AL, reduce im, #%k C I, spare 5
£J;increase &< use &,
15.A FAINOZENNRAEIFIREEAAR, wisely BEEMHE, 0% AN, correctly
IEFftt; quickly HRIEHE; slowly 2181,

[SEiALC]
1.have fun ZtiEF Ly 2.comment n.iFiE;EN v.&FF1E
3.remind sb. of 12EEH A...... 4.make use of FIJFE
[oERFE ANE—RNEX., REABME "EMETLIZEFEAR" ML
FRB AEBHEIRNRE. NIREFERANINFIER I —E2ETEE8CS
F/NIIR ERIRER, FINZIE2REEE CEARER IR AEX N IIRES 2
8%, IREXNEAIFINMNRIER T IRARERIEIA ZE RIS RER R ARIBHE T,
l.completely F&EaliE., IEAMK(IIZTEAEBETEEETPRARE.
{Etmanial avoid, N{ERAEE completely,
2.resources EBEZIFRIEL, our limited natural resources B3 " 1AIRAY
BRAR" . XrEFIRR BREERSETZ resources,
3.best EEEEEHEL, do one's best £HLUEREAAIES.
4.on FEREEEL. IR EBESETREOTEAH. K K. SYFIRY A
iR RELERE(ERH. focus on. EHREIT.......

5.a EBEEERHE. play a partin..7E......FE/ER.
6.ourselves FERHNE., GEK(II—EE—EREX(IIECBARHGSE
BWAIREEERS. HARARSRIE ourselves {F remind RIFIE.



7than F&EEE, 98I —EE—EREX(IE CRARGSBEILAIRE
BED. ATRIEBRAIELRY easier, SZ{#EA than,
8.done E&EIESiERE, do damage to. FEK..... . ATHB4ZiA damage 3281,
EEAINT XS TAHGIE done to our land {EAEEEIE E1€i7 damage.,
will be FERZE, AREHNINNEERAIEHE T IXEEFAIRIFFIA 5L A
B84, so that 5|1SEFINEN G, TG R—AIER WO RGN X7
KAYIERZ.
10.but E&EEH, AR ERERTERERIR EEHAIEEERAN]
BiL. AEFaSRIFaMmpEEii <R SR but,

(S5
1.thoughtless adj..XEEAY  2.potential adj.BER 3.aware adj.BEIRAY

4 heal vj8RLER 5.cut down on JF/>



